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Outcomes

Large format window banner

Static social media outcomes

Details

This campaign was executed at the top
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of spring, and because of this, | wanted to
make sure | was using colours, fonts and

layout elements that relected this energy.

The coloured overlays were pushed
slightly turther on images that had a more
relaxed and mellow tone to them, and

tones down on the brighter ones, so as to

keep everything at a similar level
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Come inside to book your
summer holiday

Part of the

Advantage

Travel Partnership

famlly break
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SUMMER
-SCAPE

Outcomes
Large format window banner

Static social media outcomes

Details

This campaign was focused on summer
breaks, with the aim to capitalise on
oeople being sick of winter, without using
elements that would come across as

patronising in the cold weather.

| achieved this by pairing warm imagery
with colder accent colours, and visa-versa,
and by using muted panels to elevate

the tone from a mass market ‘bucket and

spade feel

Software used
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PLAN YOUR NEXT
OCEAN CRUISE

HIVEH c = " Se— ' Come inside to plan your e v
= — i | cruise holiday Ad?ﬁ?erlatrfgmep

ADVENTURE IS
OUT THERE

Outcomes
L arge format window banner
Static social media outcomes

Animated social media outcomes

Details

This campaign was aimed at promoting
cruises to an audience that may not have

experienced a cruise before,

Using my knowledge from working in
the cruise industry, | knew that cruise
operators are always trying to push for
a younger demographic amongst their
passengers. | targeted this demographic
through bold blocks or colour, simple
typography, and by creating a modern
interpretation of the sea for the

background pattern

| then created a series of simple animated
posts that used the background texture
to simulate waves. This was to increase
sharability, and to stand out on peoples

social feeds.

Software used
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https://youtu.be/KotctkQBoqg
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Enquiries
07920306911

Total Transition
Personal Training

+ CHlegariss
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Helping.you reach and
maintain your goals

- Save up to 20% on group sessions - Limited availability

Dt @ rew ore

Everyone knows that working out alone s a real chore, so why not grab a
friend or two and work out together?

Not only will you have more fun, but studies have shown that you burn
more calories when vou are working out with someone eise by your side.

For a limited time, | am offering discounted group sessions, 50 don't put off

the new youl Get in touch today!
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Enqguiries

Total Transition
Personal Training 07930306911

Helping you reach and
maintain your goals

Save up to 20% on group sessions - Limited availability

Everyone knows that working out alone is a real chore, so why not grab a
friend or two and work out together?

Not only will you have more fun, but studies have shown that you burn
more calories when you are working out with someone else by your side.

For a limited time, | am offering discounted group sessions, so don't put off
the new youl Get in touch today!

Tarrms and conditions: Offer can be withdrawn at any time withouk notica. Zaving based on cost of individual
parsanal training sessions. Avadable to any group of clients that include one new client

TOTAL TRANSITION
PERSONAL
TRAINING

Outcomes

Email campaign/template

Details
As part of the branding of Total Iransition,

| created an email marketing campaign
oromoting group workouts. | opted to use
a limited colour palette, picking the core
teal colour of the brand, and chose a bold
contrasting orange for the ofter text. | also
used this colour to accentuate the 3 price
points below it, to give a clear hierarchy to

the information presented.

The aim was to create an email that
was easy to digest, with clearly laid out

information, which | feel it achieves.

| hard coded this email in HTML,

oroviding the final file to the client,
for them to use on a third party email

marketing plattorm.

The assets and layout | designed were
versatile enough to be used tor multiple

marketing campaigns by the client.
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. Outcomes
" Email template concepts

hox

Details
At Cruise and Maritime, | took the lead in

overhauling our email marketing strategy,

S T

as it was an area that had been neglected
orior to me joining the company.

After analysing the data from our previous

campaigns, and finding correlations
City Cruises from London Tilbury between how product, layout, and desigr

Lorem ipsum dolor 51t amet, consectetuer adipiscing elit, sed diam nonumimy nibh

evismod tincidunt ut [2oreet dofore magna abquam erat volutpat. Ut wisi enim ad | i m pa Cted e n d U Se r‘ a C‘t i v i'l:y, | WO rked

AN warsarm, quag nostrod execc tation ullamdocorper suscpil lobaris nisl vt aliquip
ax ea commads consegquat. Duls autem vel ewm iriure dolor in hendrant in vidputate

vighil egge molestio consaquat, wel illum dolons su feugsat Aulta, | a |O ng S | d e a m em be r O{ Staﬁ Wlth a

A Weekend in Paris | coding background, to create a series of
26th June 20XX

2 s . concepts that addressed the conclusions

Lorem ipsum vel eum iriure dolor in

hendrent in vulputate velit 8558 malestia

{ e o

MANOeBREERI | | -LoEHO0O = © || \ — from my research
| then taught myself the HTML skills that

| needed to work within the templates

that we created, allowing me to properly

City Cruises from
London Tilbury

1 i, vl adbpriele o¥,

amend the creative each week, send the

emails, and manage the results,

This template was created to include

multiple offers, within a simple layout. |

created base Photoshop templates that

would easily produce assets to size, with

the appropriate overlays on, for both

desktop and mobile.
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Buy One Get One Free

Escape the winter and head soulh in search of
African adwventures on this fruly epic voyaqe
vigitang Mamibaa, Soulh Afreca, Tanzansa and
Kenya. Sail aprogs the Indian Ocean calling at
tropical island paradises including Mauritius, the
Sepvcheles, Maldives and Sri Lanka, By
contrast, Inda will ignite your senses with its
anchent traditions, artistic hentage and
astonishing architectura.

MAPNOOBREe%9 | r-0oHNe00 =

oy Book Online: www.cruiseandmaritime.com

L) Booking Hotline: 0844 414 6161

| BUY ONE
GET ONE ||
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Grand Africa and Indian Ocean Voyage

Escape the winter and head south in

search of African adventures on this truly

epic voyage visiting Namibia, South Africa,

Tanzania and Kenya. Sail across the Indian -
Ocean calling at tropical island paradises ‘
including Mauritius, the Seychelles, \ :
Maldives and Sri Lanka. By contrast, India : .
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SIRATEGIC EMAIL
CAMPAIGN

Outcomes

Email marketing campaign

Details

This email campaign was to promote a
long-haul cruise. | wanted to use more
aspirational imagery, that really sold the
destination, as the price point was higher

than other cruises that were sold.

| also worked with the copywriter to
ensure the written content was less sales
focussed, and we put more emphasis on

the ports of call, romanticising the journey.

When it came to sending the campaign,

| analysed the time of day our consumers
opened our emails, and sent it in 2 waves.
The first wave was at the second best time,
and then | excluded the customers who
had opened the email, and then resent it a

couple of days later to those who hadn't.

As a result of taking a step back and
focussing on the approach of the email,
as well as employing a more strategic
distribution, we saw the clickthrough
rate treble compared to previous email

campaigns that we had sent.
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THE UMA:
MOTION
GRAPHICS

Art direction

Motion design
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Details

Freelance project for a band's debut
single. | held a consultation to cover aims,
expectations and budget, and followed
up with a series of sketches/moodboards
before creating a couple of 30 second

videos for socials and digital ads.

Software used
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https://drive.google.com/open?id=1GZMPTjoHXckstn672ufQ6a72Dw_xcY9p

Christopher De Smedt

MOTION GRAPHICS 2020

(Lick here to play

MOTION
GRAPHICS
REE

Details

So far in my career, the majority of the

work |'ve done has been print based. Any
time an opportunity came up to expand
into the digital space, | grabbed it with
both hands. However these opportunities

have been few and far between.

Fager to learn and grow in this tield, | have
spent my free time getting to grips with
digital and motion, picking up freelance
work where | could, and learning what |

needed to, to get the job done.

Linked opposite is a short reel containing
some of my motion work, both personal

orojects, and live work,

Software used
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https://www.christopherdesmedt.com/motion
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